Marketing strategies always chalk out in a specific manner, depending on that the companies can achieve their goal. This paper examined that the combination of five parameters (quality of material, brand, referral system, communication, niche market) create a structured marketing strategy, which will generate us a new model.
Introduction
, Maitra & Rao (2015) , a sound marketing strategy always helpful for formalize any policy related to a product or service. As we know Roy & Pal (2009) , Kroon et al.,(2014) , marketing strategies always chalk out in a specific manner, depending on that the companies can achieve the goal. In that paper, we try to discuss the parameters of designing proper marketing strategies of selected home appliances in Kolkata city. Fatima et al., (2010) , Mital et al., (2014) , for our study we selected five home appliances -LED T.V., Micro Wave, Air Condition, Refrigerator, and Washing Machine. We select that five home appliances because these are well known and useful for day to day purpose. The Objective of the study of this article towards structured marketing strategy having specific parameters or not?
Research Methods
For that study, we select five major components for structuring proper marketing strategy of home appliances a) Update and enhance materials It means simply the company try to maintain the quality material in long run basis in the market. Because a product is anything that can be offered to a market for attention, acquisition, use or consumption and that might satisfy a want or need. Create and maintain a unique brand identity The word brand is derived from the word 'brandr', the meaning of which is 'to burn'. It refers to the practice of producers burning their mark (or brand) onto their products. c) Focus on a niche market A niche market is the subset of the market on which a specific product is focusing. Generally, it means specific product features aimed at satisfying the specific market need. Such as in the whole home appliances market in Kolkata, the market of air condition or microwave etc. d) Developing a client communication plan
An important component of any marketing strategy is defining how and when a company with their clients. Many successful companies provide clients with documentation of the communication process, that is known as a value-added offering, such as-seminars, webinars etc. e) Formalize a referral program There are two important matters: a) Think about why clients would want to refer someone to the company, b) Generally, the referral system is an ad-hoc basis program.
We design the questionnaires (sample size 100), simple random sampling, close ended questions. We try to use, Pearson product moment correlation coefficient between each pair of variables for analysing and interpret the data H0: p = 0 versus H1: p ≠ 0 where p is the correlation between a pair of variables. According to the above table, the correlation for the lower triangle of the correlation matrix when there are more than two variables. The Pearson correlation between the quality of material and brand 0.946, referral system and brand
